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Solidifying leadershi
IN the business of
Connecting People
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Steady growth over the past

three years...

Net Paid Subscribers by Month
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Not a one-time transaction ®» steady
growth In re-subscription activity

Percentage of total subscription
transactions coming from re-subscribers
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global business, with
International adoption trends
similar to the U.S. market...
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The U.S. market opportunity re
eno rm OUS L 3 48.2 million never married

B 26.3 million divorced/separated
25,000,000

B14.7 million widowed

89.3 million total singles

20,000,00

= 42.6% of the adult population I~
1.4% pen. > = 47.2% projected by 2010

= Match = ~1% market penetration

15,000,00

< 0.2% pen. >
10,000,00

5,000,000

0
18-24 25-34 35-44 45 -54 55 - 64 65-74 75 -84 85+
TACr InterActiveCorp

US adult singles population — Census 2000 data



Three key
levers to
driving
market
growth:

TACr InterActiveCorp

1.  Awareness of Match.com
brand

Relatively high @ 80% of online
singles (total aided + unaided) (1)

2. Category “Legitimacy” —
not yet complete

Only 41% would tell family or friends
that they were using an online dating
site (1)

3. Value-add of product —
still evolving

A totally new product concept

Creating demand, rather than shifting
from offline

Product improvements make the
service more accessible and more

effective
(1) Match.com internal research



Match iIs the clear category
leader...

Unique Total Usage
Visitors Minutes Subscribers
(million) (thousand) (million)
Match.com 12.5 805 909,881 - UU’s = 2x Yahoo
Yahoo! Personals 6.0 309 ? - Total minutes = 2.5x
MatchNet 44 336 ? Yahoo | _
Eriendfinder - 17 ,, - No competitor subscriber
reporting
iMatchup 3.8 81 ?
Lavalife 1.9 39 ?
Date.com 1.6 47 ?
Friendster 1.6 116 ?
Dreammates 1.4 38 ?
Singleme 1.3 22 ?
eHarmony 1.3 61 ?
Cupid Junction 1.3 18 ?
Matchmaker 1.0 47 ?
TACr InterActiveCorp September ComScore Media Metrix reporting, including

Love@AOL and MSN Personals



Strong
Competitive
Position

TACr InterActiveCorp

The only major player with
pure focus

274 employees = growing to 361 by
end of year '04
Aggressive investment in
product and technology
107 employees in technology and
product development - growing to 169
by end of year '04
Strong and diversified
customer acquisition strategy
Both distribution and direct domain

Unchallenged brand voice

The defining voice/expert in the
category

Fully global footprint

30% of staff on international
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A business leveraging both
distribution partnerships and
brand marketing...

Direct Distribution
Domai Partners
43% 45%

Online Affiliates
Media 4%
8%

TACr InterActiveCorp



Strong distribution and online
advertising partnerships...

A. .ﬁ .
: LYcOs ——= ATeT jwon.
e  —

ESriT @NEWS msn¥ SIS

THE ! :
Google" @ Citysearch overture @ looksmart  P4JUNO
weather.com

lnfospaCQEEE"' OPRAH :com @OmCCISt @;‘XD ;'ﬁvertising.com’ pogo e\%{cite EiE]AEI;
épng_-bter_m Online media deals General interest portals
pl;’[trr:erstlhoigs > +® short-term and + demographically
shared risk & reward con'tin.uec_i targeted content sites
optimization

TACr InterActiveCorp



MSN: Strategic relationship

recently extended

DATING & PERSONALS HOME PAGE

MSN Home | My MSN | Hotmail | Shopping | Money | People & Chat ! P E R SO NA L S PA G E
msn'* Dating & Personals '

MSNHome | My MSN | Hotmail | Shopping | Money | People & Chat

mSN:* Dating & Personals

» Personals - ¢ . bt 5 ways to wow
- EindidatesslVieetiaimatchy her
== H
+ lome - In the world of dating,
» Tipffor Men ~ Personals courtesy is king, Get five
v Lovl Over 40 - My Searches seeking & | Wornan x Frji?dtf?;rh;:\wn::r she's
» Gafli Leshian Kiss on the first date? - Mutual Matches between (18 ~| & [35 = Charring. maore >
v shdbin Should you kiss on the first date? We survey|  _ my Faworites . [ Search |
Eud singles, and they resoundingly said, ‘smaach g A4 peei e )
more s - My Profile /
Meet the kid DT (7 TG Don't miss, n
eet the kids .
) ¥ Tips far Men Other ways to meet local singles ) Ask the expert
If you thought meeting the parents was - |  Wh i 5 = He won't forgive me A T over my
nerve-wracking, wait until you try the ¥ Love Over 40 Join singles svents Whe's anline now u Are you 5 sex symbols TOSKY PASE?
modern equivalent, more==> v Gay & Leshian ® Find singles destinations ® Search video profiles ¥ i
= Search by hobby ® Phone your matches
What's hot thi k?
] Hawve you seen? 3 steps to meeting your match at's hot this week”
" & great date DUDs ® Post 5 FREE profils
= Loving your geel = Subsaribe to contact your matches Get to know What's your idea of
= Chat instantly or make a date by email your type Na perfect date?
What's hat thic weak? .
Sign up for FREE!
Choose a username
Choose a passward ' sold on
Your email Match.cam!
Lama |Man =l seeking a [woman x|
Birthdate [Month -] [Day =] [rear =
L] ating safety tips
IL_'"‘tEd States Bl ® Places to take a date
Zip / postal code = 13 torrid kissing techniques
¥ Send me photos of my matches, MSN Shopping
Plus uncower the secrets of effective dating with the . .
Istest news and events for singles in your area. mmw
I am at least 16 years old and Coach
have read and agree to
Match.com's terms of use and
privacy policy,

TACr InterActiveCorp

Extended term &
expanded
partnership

Permanent “Dating
& Personals”
channel

Improved user
experience

Sub-channel
content



MSN: Strategic relationship

msn'®. -

MSHN Home My MSH
| |

MSH Home | My MSH | Hotmail | Search | Shopping | Money | People & Chat

recently extended

MSNHome | My MSN | Hotmail | Shopping | Money | People & Chat

msn* Dating & Personals

5 first-date blunders to avoid
By Jirn Sulski

with :
match.com

Jo gn In

MeetsinglesinyourCitys
Tama|Man |seeking a | Woman =

Bob, & marketing professianal,

» Home contacted Beverly, an between (25 =] & [33 =
e ‘ attorney, after he spotted her
> Eor=nils free profile online. The two zip / postal code |~ scarch |

began an email relationship

that went smashingly well. After a few weeks' worth of email, they set up a first
date at a local restaurant that was halfway between their respective homes in the
Boston area.

Wednesday, ‘S
¥ Tips for Men
¥ Love Over 40

\, E ¥ Gay & Leshian

r Shopping

The first date seemed to be going well, and Bob was barely able to finish his meal
he had so much to say, But when he asked Beverly out for the following weekend,
she replied she was busy for at least the next several weeks, They parted with a
lukewarm handshake.

more finks from

match.com

= Meet your matches

Interne‘l Semce

Bob's mistake? "I didn't give her a chance to get a word in edgewise," he admits, "I

= Post g FREE profile
= Contact singles
= How to find & date

spent the entire date talking about myself."

Daing all the talking is & classic xample of how guys can serew up that exalted
first date. 1 blaw it," Bob says

2 Months FRE

LIE
CHEAT pace cannibalism: A hig
STEAL :
‘Ie’:I:\ISE alaxy eats atiny ane
5 your dog happy?

REPEAT

heapestcars to insure

\ ! . - 0 unigue spots to wed
WATCH THE TRAILER

Your World
« |gyour creditin bad

+ Luxe sheets: TE% off
« APC tightwads [ove
+ The harrar! Freddy vs,

Ink & toner
guaranteed in stock

0 on MSN

owe pichics get spailed
ew 'Met domain due
uy phone, pocket $100
« Internet addiction: Check the warning signs

+ elearning: Get a degree (without quitting your job)

5 mistakes to avoid
‘When should you go for
that good-night kiss?

Broadhand Access
Internet Access Specials

Cleaning tips from a pro

It doesn't have to be that way, Follow these five simple tips and make sure you get

Sendthisaricle o vond date:

to a friend

Featured Channels

shape* Free report

Expanded promotion
throughout MSN
network

Jason' preview

Are yau
washing yaur
carthe wrang
e

Content integration

More Channels

Back to School

Personalization

MSH Top Headlines mare...

Alr Tickets
Auto Price Quotes

MSNBC News

+ Bush pushes for new antiterrar laws
+ Hamas leader survives Israeli strike

Find & Job
Geta Date - NEW!

CHBC on MSN Money

Find a Broker

Ameritrade | Harrisdirect | Trade
Mow | ShareBuilder | TD YWaterhouse

more...

Partnership continues
to expand and drive

Hotel Deals

+ FALL TV GUIDE: Friends' makes final Narme

Last Change % Chg

new & re-subscribers

| nee Wisinht Todan

rotiiee

TACr InterActiveCorp



Love@AOQOL Partnership Continues

to Grow...

“z+ People Connjyztion

™ - !
LDVE@AOI.Q/matCh.Com

ch | My Profile

ACL People Connection Main ¥ m

Launch

Match <

1-Way Searching
Describe who you're looking for and we’ll
show you who's available,

© who's Online Search
Find members online and available to
chat right now

© Keyword Search
Use keywords to uncover matches
with similar hobbies and interests,

& Custom Search
Describe who you're looking for in
exact detail, Don't for to post your
profile.

My Saved Searches

rou currently have no saved searches,
Save a Quick Search =

Save a Custom Search »

Save a Keyword Search »

Save a Who's Online Search =

TACr InterActiveCorp

Z-way Matching: Mutual Matching | Personality Matching

Username Search

Enter the username of the
mernber you are looking
for

—
| search |

Quick Search
Tama seeking a
Man || Woman x

between and

[18 = [s5 &

Photos only i

Wideos anly [

Located within

1-way Searching: Quick | who's Online | Keyword | Custormn | Username | Saved Searches

2-Way Matching
Just tell us who you like, and we'll narrow

your matches to the members who are
looking for someone like you!

& Mutual Matching »
Compare your basic profiles to meet
compatible members,

Match.com's Ph.D. - Formulated
Personality Test

© personality Matching »
e use the latest in psychological
research and custorn compatibility
sciences to compare your personality
with thousands of other singles near
you — serving up the most compatible
matches.

Have you taken the Match.com
Personality Test yet?

Recently extended long-
term strategic alliance

Promotion throughout
AOL service, AOL.com,

Netscape, &

Compuserve
Personals channel on

AOL Local

Expanding and growing
partnership...



Offline Advertising

The Key to Driving Awareness and Legitimacy

OUTDOOR TELEVISION RADIO

'“ - %atch.com‘ &
GUERRILLA
MARKETING

I - < 0§
APy ¥ e cf
8 Million Possibilities

TACr InterActiveCorp



PR: Solidifying our brand voice as
distinct from the category

OPRAH JIODAY,
i % CAVERICA Acknowledged
YRy category
CBS EVENING NEwSs ' Iead er
IPNAIRINIES ® (BS MarketWatch Iﬂcreasingly,
R the “expert”
o Tl on all things
. dating
h
" etohcom MOITEDY
Vice-President of Romance Part Of the
; money popular
culture...

CHES NEws S K EI]E i‘\'ﬂuﬂnrkﬁ"w&

| NVESToRS BUSINESS DALY

TACr InterActiveCorp


http://www.npr.org/
http://www.cbsnews.com/sections/eveningnews/main3420.shtml
http://www.businessweek.com/
http://www.nbc.com/nbc/The_Tonight_Show_with_Jay_Leno/look_like_jay/index.shtml
http://www.investors.com/eibdoffer/eIBDsample.asp?ps=4&src=
http://www.nytimes.com/
http://www.money.cnn.com/
http://cbs.marketwatch.com/news/default.asp?siteID=mktw

Our investments in product and -

technology are creating clear
competitive differentiation

g

g Match is the acknowledged
5 SCALE é people database
|_
< . .
= UNIQUENESS More than just ase_arch function =
Z é value-added matching and a broad
H:‘I OF PRODUCT feature set
LU
H More than just “personals utility”
O BRAND VOICE é édan authority, advisor,
> advocate
I . .
- BREADTH OF From marriage = dating =
2 VALUE PROPOSITION S flirting - friends
Ll
nd
o VERTICALIZATION Community relevance and
é authenticity
.

TACr InterActiveCorp
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We are investing aggressively In
Core Matching technology...

INCREASING VALUE ADD

S

MATCHING 'EAAA;EE”(NDE
BROWSING /  [==3p| BASED ON SELF- [==3p | _“0200" 1
SEARCHING REPORTED DATA
PROFILING
(EXPLICIT) (IMPLICIT)

TACr InterActiveCorp



match.com

== return to my mabches

wink wims FEEE  laave varsmall 7

Aaters widlim £ bR

Core Product Technology:

Lifestyle Matching

<< pravives profile | mext profie ==

Bacdgraundaloes
Relstanshios
Wha P Lok g Foe

-Two-way matching
-User-defined relevance
weighting

-Matching based on basic
profile criteria

-Lifestyle, relationships,
appearance, education

match.com

My Profile | Match

My Match.com

account

Badice
Whara i iy Prsdel?
Iam g . ald women
atod In R0 Springs, Tolorads, Unked
laskiing lar & 33 Yyt
mies of Colgreds Sprngs, Colarado,
States

o lpst

W, 1

st an

v, #
shil alie da you

amEs i Reaaking Sedets

ﬂ |Baien v gmm el

exsrckns habits

ﬂrﬂnpiuﬂ it

e sand vases avisil oy
wimak e

How does it work? drink.

D beavin weicamall b

o g call

ﬂ!ln‘dl.luﬁﬂl. my ploce Live mith kidy, Livs with

Eackgroundfvalues
Latwa / Hispaner

Eelationships
relaticnahiga; Bivcied
have Kida: wi, and By live &2 hame

1995zeeeer

i» Do we match?

Our basics | Personalities

r Basics
Comparing your profiles side by side is a quick way to calculate chemistry,

TACr InterActiveCorp

More dots could mean a mutual match! ¥Want more details?

% Add t she matches  You match

L what you what she

want wants
9 email me
T R arigsihme Ags; L4 ® She matches
@ Height: [ ] what you're
wink at rne
@ Eye Calor! @ ® looking fan
leave voicemail
Hair Calar: L] @ You miatch
Body Type: [ ] @ what she's
Srnlihg: ® ® looking forn
Drinking: ® L] T — << Back to her profile
Wark: ® [ ] Could this
g [ @ k;: chEmltstryl?
s & mutual
Ethnicity: L L rratch!
Religion: L] L]
Education; ® L]
Languages: ] L ]
Relationship: L]
Has Kids; ® L]
Wants Kids: ® L]
Take a Tod out Match. comn | Careers st Match.com | Match News Center | Onli ing Safety Tips
@ Copuright 2003 Match, carm, LP.




Core Product Technology:

Personality Matching

-Personality
profiling,

rather than self-
reporting

-Based on 15 years
of research into
attraction science

-Instant report —
free & customized

~Totally unique in
the market...

TACr InterActiveCorp

match.com

secti
prog

fin

match.com

sectiof
progr

finis

star

)

match.com

section 4
progress

finish

personal attraction

personal attraction

A

match.com

Your Report

what's dating about to you
how you compare

how unique is your type?

quirks women notice

b Attraction Science

powered by: wWeAltract.com Sclence

section 1

section 2 section 3 section 4 section §

y: weAttract.com Sclence

section 1 section 2 section 3 section 4 section 5

personal attraction powered by: weAttract.com Sclence

section 1 section 2 section 3 section 4 section 5

personal attraction

Who You Are

Do women like your type?

Netice that 43% of women are generally attracted to your personality type. 7% say they are VERY
attracted. With the millions of people on Match.com, that translates inte lots of potential matches.

How many women are attracted to your type?

@ Very attracted to your personality 7%

@ Attracted to your personality 36%
@ Neutral or indifferent 56%
Turned off by these traits 1%

4

. PREVIOUS : NEXT




Core Product Technology:

Personality Matching

+2 million unique tests
taken in 6 months

‘Matching based on test
launched in October

-Patented algorithm

““Things to talk about”

TACr InterActiveCorp

match.com

My Match.com S

rch My Profile Matec

<< return to my matches

1995zeeeer

Q email me
,‘J chat with me
@ wink at me

@ leave voicemail

<4+ Do we match?

Qur basics | Personalities

Very Good Compatibility
EEENEEEEROO wow
She pretty much fits your checklist for an incredible woman, and you just

happen to fit hers, too. This could be a strong foundation for a lasting
relationship

How social is she?

your ideal
mostly shy & -, ha mostly
introverted [—+———T—= 4 outg
yaou & extroverted
her ideal
Where's her focus?
your ideal . 4
focused - ocused an
foclings & |11 o fermm o0
feelings & I | } | | | | | | thinking &
relationships oy — facts
her ideal
How does she run her life?
your ideal
ahways herTa stay
gowith [t [TT== | organized
the flow you & on time

£
her ideal

How she'll wow you...
* She's a truly balanced woman. A trait to treasure.
 She's deeply committed to her loved ones.

Ways you could wow her ..
= Your hardworking ways will impress.
*  Your classic style and taste for clothes, fumiture, or art will appeal to
her.

You may notice
= She's focused on getting things done, which doesn't always allow
enough spontaneity in her life,

sign out, bri take a tour | help | yo

| mext profile ==

bribow67

Add / Edit

Take the tests!

Personality test

<= Back to her profile




Core Product Technology: —

Physical Attraction Matching

match.com R
physical attraction test Dty Yo e n‘
powered by: WeAttTact.com Science E:'::’:’:l: l ‘ 3
How Hot? l x 2
Remember to... e | L LERE R )
* Go fast! i) e — e T
* Go with your gut P
2222
ooooooooo NEXT [
Pl £
A0
! -‘ﬁ{ L] ;:.II I
| test progress I | @ turn sound off

TACr InterActiveCorp



Core Product Technology: —

Physical Attraction Matching

WHO YOU FIND ATTRACTIVE NOT YOUR TYPE

Test will measure
aspects of physical
preference:

- Attraction (beauty)

- Not your type
(exclusion)

- Mutual spark
(experience)

- Girlfriend material
(just raw physical
attraction vs dating
partner)

TACr InterActiveCorp



Core Product Technology:

Physical Attraction Matching

We are classifying all profile photos...

-

T Phipsic 2 ol - Microsolt Inty =101
O & Yow fyertes w o | = |
- = - D[ A amm_‘im M\.J 4_5| S=E
dgddress [ ] herp L =] @ [uis ™
uuuuuuuu
polnted/s
fquare
ssssss
chin shape
send %wo
[ &) B O ey ——
[ S— L= ““““._._Lamurphs
_ #—friangular shaped face ——»
il e ]
."L\I el . widest at cheekbones

long, prominent nose

narrow, pointed chin

TACr InterActiveCorp




Core Product Technology:

Physical Attraction Matching

match.com

personal attrac

Matching based on

Tour matches are based on many factors covered m your compatibility test--including
creatwity, mood, temperament, common sense, and sexual dnve.

physical attraction profile
will launch in December

match.com

physical attraction seak test

How the test works

09

You'll see photos that
lllustrate your tastes,
and...A written report

on features you like
and dislike.

ne

B skip dnstructions tast progress I @ sound off

TACr InterActiveCorp

Good Compatability

qojules

35 - year old worman
San Leanna, TH, US
Seeling men, 30 to 40

Good Compatability

Agnon

21 - year old woman
Ruston, LA, US
Seeking men, 20 to 23

Good Compatability

ienprincess2

36 - year old woman
Springfield, MO, US
Seeking men, 34 to 43

Very Good Compatability

pamcat71

31 - year old worman
Texarkana, Tx, US
Seeking men, 25 to 49

EREEREEROOOO wow

Physical
EEEEE_OO0OOO wow
Personality
EEEEEEEOOO wow

EREEREREROOO0OO0O wow

Physical
EEEEEEOOOO wow
Personality
EEEEE_0O0O0OO wow

EREREROOOO0OO wow

Physical
EEEERCOCOO0OO wow
Personality
EEEEETOOO0OO wow

EEEEEEREEROO wow

Physical
EEEEEEEEETDO wvoOw
Personality
EEEEEEECOOO wow




In December, Match will expand to
permit searching for friends...

match.com

between

|1a jand|99 |

connecting :: people

Member sign in

Usernare

[ ]

Password

[ Rermermber me

by >
City or zip/postal code * ] ot o
3 . : e S ot a member?
| @ a Search ‘ eﬁubﬂn'ibe ‘ a Personality Test Sign up for free.
Help, tips and tools Take a closer loock In MatchScene
- zet started with a FREE profile {jf.J ' e | -5 mistakes singles
:_ & - Power search using keywords i1 - o ? rnake most
e ‘ - Check out travel for singles P il > ;L‘EQ;E';:EEEEI'E'
- Who's anline now? Save yourself time A
SPECIAL OFFER - Meet the members you're looking By ke aen ameon
S for - but only the ones who are
T'T Match.c fﬂl" looking for yvou! Find your Matches
FREE! & o
L]
Match Travel Match Events Match Mobile Mateh International

TACr InterActiveCorp



Searching for Friends

| DancingDuck

27-year-old woman

Single and seeking:

Friends 30 - 40
Crates 30 - 40

Personality | Physical Dui:r.zletsf,. Voice | Video

| min

31-year-old worman
Guilford Center, VT, US

Single and seeking:
Dates 25 - 35

Personality | Physical | Quizzlets | Voice | Video

“Will deploy using
existing profile-matching-
contact model (rather
than just a networking
model...)

TACr InterActiveCorp

- Extends the Match value
proposition to broader
social interaction

Excellent! @ @ @ @ @

g0 Q@ Jade &

Online nowe!

In trying to find a photo of myself 1 realize
that I don't have any solo shots and am
alwmays surrounded by friends. Which speaks

Active within 24 hours Good @ @ @ @ @

1 @ Add to
@ ot favorites

1 am a down to earth individual, that enjoys
life and all it has to offer. I will try anything at
least once! I am a hard working, caring,

- Strongly positive
feedback from Match
membership base



MatchLive events build brand
awareness and drive subscriptions

match

CHICAGO

amatch.com site

Events Calendar | Other Areas | Work for US

matchli vel

Featured Events

amatch.com site

matCh ] endar | Other Areas | Work for US

CHICAGO

signin | help/fs

Wednesday, November 05, 2003

[ sosreanansii quisine g Speedma
¢ Raffi's o
6 -9 pm
° os0 Raffi's on
Age: Wor
Men 40+

Monday, November 10, 2003
Monday
Football
7-10prm
Jack Sull
Ager 27 -

Tuesday, November 11, 2003

Chicago
Symphon
"  Orchesta

6 -10:30

Chicago Symphony Orchestra

When: Tuesday, November 11, 2003
6 -10:30 pm

Where: Chicago Symphony Orchestra
220 5., Michigan Ave,
Chicago, IL 60604
Please enter near Rhapsody (65 E. Adams).
wWho: Anvone who would enjoy an evening of
passionate music with one of the worlds
greatest orchestras,
Age Range: 35 and over.

== Mare Event Details

BUY YOUR TICKETS NOW

Event Tickets for Women

| Member, Woman: $45 |

| Non-Member, Woman: $60 |

MNon-Member, Man: $60

Door Price: $60

TACr InterActiveCorp

Launched July '02

600 Events in ‘03 /
1400+ in '04

50 cites in ‘03 /80
cities in '04
10 countries

“Face-to-face” dating
complements the
online experience



Speedmatching

Will Be 1n 90 Cities in 2004

Match Trawvel Match Events a match.com site

Sp GEdm atC h i ng H-IJ"I\:““NU rks | Other Areas | Work for Us

dating at the speed of fun!

signin | helpfayg | about us

MNew York - Upcoming Events

27 - | wednesday, WEStChEStE&EEzEdmatCh @ iestahesterd  sClobeBarmiGell

39 MNow 5 2003
) Monday,
2355 Moy 10
2003
) Manday,
3455 Mow 17
2003
30 - Wwednesday,
50 MNow 19
2003
a0 - Thursday,
a5 Mow 20
2003

Speedmatching at Manahhatta = Downtown Mannahatta

Speedmatching at Manahatta Dawntown Mannahatta |

Gay Speedmatch @ FLOW Downtown FLCvni

Suffolk:

Speedrmatching@Stingers Long Island

Stingers Restaurant & = n
more II'IflJI'I'I'IatIIII'I
Lounge |

TACr InterActiveCorp

Launched in early
October ‘03

49 events year to date

200+ events planned
through 2003

1800+ events planned
for 2004

60+ cities by end of '03;
90+ cities by end of ‘04



Online Speedmatching

=101 ]
online -
speedmatching
Welcome! Please select a group to join, Call Status...
= = _ gl " Mot in a call..
‘."‘\ s - o= '\\\_ —
= T VA - ) _
New*York'City-Online Speed Dating Events
Thursday, January, 8, 2005, 7:00 p.m.
Event Description Ages Learn More Join Event
Theater Lovers 15-24 Learm More Join Event
Outdoor Fun Seekers 18-24 Learn More Join Event
Sports Fans 15-24 Leam More Join Event
The College Life 13-24 Learm More Join Event
€ | [ et 4

TACr InterActiveCorp

An integrated online /
telephone speedmatching
experience

Members will register for
online

Will be a separate
subscription

But bundled discount for
subscribers



Online Speedmatching

Welcome to the event! Call status...

Connecting...

_ eady to connect you

To join the event, call the follawing
number now:

1-800-4-A-MATCH

after calling, enter in the following
access code!

0121

$peedmatching

&) ’_ ’_ l_ | Tnternet

TACr InterActiveCorp

Members will log in to
Match.com five min.
before event

Then call 800 number

Application takes over
browser

Synchronizes phone and
web...



Online Speedmatching

online

speedmatching

caniindallas

Bio Profile ™ Notes ™9

Call status...

Connected - 00:14

Lorern ipsurn dolor sit amet, consectetuer
adipiscing elit, In turpis. Duis acoumsan metus,
aliqguam egestas, Maecenas consectetuer enim
quis mautis. Pellentesque vitae massa sed
purus fermenturn pulvinar

Pellentesque vitae justo nec leo venenatis
Lacation - D SEmper, P_hasellus vitae _sapien. Munc va_n'us.
Munc vehicula, Donec aliquet tortor et nibh,
. Donec varius neque sed wisi, Cras ut lectus ey
Ethnicity - te lectus volutpat gravida, Fusce congue nisl ac
wisi, Pellentesque vel orci,
Body -

Height - 5° 6

[ Holdcall

[ Terminate Call

,_ ,_ ,_ |4 tnkermet 4

TACr InterActiveCorp

Members get intro to
the site

First profile comes up

Clock indicates when
first date will start

Profile info on screen



Video Profiles Are Growing
Steadily...

match.com

Home | My Videos | Create Video

im4match - Logout

airfreddy
Inave vaicemail 1 [Wiew Profile] Search ¥Yideos

" IamaIFemale ‘I
F R
" k|

4L
&

mmmmmmm

seekingIMaIe "I
30 = tc||45 vI
| Search |

Expanded Profile
Video Profile

It's Easy!

Shoot wideo an vour
digital carmera or
webcarm, Find out how

~5a Do fle match?

No webcam?

Get a free video
professionally created.
Find out how

Expanded Profile

- Wideo Profile ) >
10,000+ videos created 6000+ subscribers to Key technology as
since launch view videos @ broadband penetration
$4.95/month increases

TACr InterActiveCorp



Use of Voicemalil Messaging IS

Expanding...

per minute charge to leave
avoicemail or arrange a call

My Match.com Search My Profile MatchScane '-'E'J""::

match.corh 7000+ subscribersto @

$4.95/month
wus profile | next profile ==

s o ], s e 15,000+ Voice Profile
Iexasinehcajin e Greetings Recorded

Basics

sign aut, tim#match | account settings | take a tour | help | 4

= return to my matches

Active within 1 hour

, Appearance
Basics

- Ints it
"Funny, energetic, and outgoing! Love to laugh, never at |D"55 for L';c:;";j: 90% Of m e m b erS S ay th e

words, and truly don't know what else to say! (This is harfg!}
Background/Values

sound of someone’s voice

located in: Dallas, Texas, United States ivho ' Looking For

mMore Ehotos i S key !

looking for a: 31 to 45-year old man

i within 50 miles of Dallas, Texas, United States

add me to f

my ethnicity: white / Caucasian
B ahie s hody type: athletic and to Bt B
“ e match.fom
turn-ons: Sarcasm, Boldr
leave voicerail giaenvﬂ::“gN';?h-lrnh | cemail | Phone Call | MH‘ Account

sense of humor: clomeback, Ly
@ arrange a call I'm single. Qui
at anything

@ send videa email What do you do for fun? Leave VOicemai!!

City girl who loves the outdoors
corfortable without make-up, |

How does it work? the right pizza. Dan't call me an TenaslIrishCajun Leave a woicemail message for
33-year old warnan TexasivishCajun from yvour phone and make a
Dallas, TH, US4 great impression, Learn more

Seeking man

rou can also arrange a phone call for later,

IAC {InteI'ActiveCorp 1 leave voicemail




Y
MatchMobile iIs the leading

wireless dating application...

High level promotion _
on AT&T mMode match.com

Can search, load a
photo, and create a

Romance just went mohile N L\\s
OW ee Edit your profile

Flirt anytirme, anywhere with Match Mahile, h Zign in to edit your
ey photos!

. c ot lv with <ingl profile and mobile
p I’Ofl I e for fl‘ee. Y;._TT;.EH \,r.;.a._.nrm;ny.;.r?;.ﬁ:s pui sinaies nEat preferences.
I Sign up for Match Mobile Go Mobile with AT&T!
rotiie transter irom
H Country | United States - Match Mohile is
MatCh Or dlreCtly tO I _I currently available to
. I d . Mobile Provider |AT&T Wireless ;l AT&T Wireless users,
Soon it will be available
Wi re eSS eVI Ce Mobile Number I— on other mobile

providers,

Existing Match Mobile members, sign in.

2000+ subscribers at
$4.99/month

Transfer Your
Match.com Profile
If vou have a profile on

Match.com, sign up and

Other carriers by year- transfer it fo fatch
end

TACr InterActiveCorp



—

Increasing
Investment
IN content

and viral  pese—————————
q u I Z I etS nnan OI.II mate want to change

about you?
&Y My entire personality, it seems
. ¥ My faults
voice &¥ My confidence
&¥ My taste in clothes

* Increasing our brand

= Differentiation

&Y My taste in music

* Viral customer
acquisition

TACr InterActiveCorp



Match.com Advisors /
Profile Assistants / Agents

0 Choose an e‘merienced-adviéot
& Click a call huttan,

match.com g pns
advisors mgemo“
Knowledge On Call~ Dating Advice
]
It's as easy as: —
Try it FREE!

Get a $5 credit toward
your first Match.com

a ‘el call you and connect you to your advisor. Advisors call.
Find out mars g  Offer Details
More Advisors >
Name /Tile Rating Awailability
Ask Honor
16 Yrs Exp Love Coach 93cents a minute v drdrkeke
? Cretails
2]
.
CoulnselorRon37 ; . ‘, Call Now
WS4 advice about relationships Details
i

Relationship Coach Michelle -
Create the Relationship of Your Dreams! Vv drokoieok Call Now

TACr InterActiveCorp

Advisors

- Certified relationship
counselors

- Per minute charge
- Launched October

Profile Assistant

- Freelance writers to
help customers with
essays

- Flat fee for edit or
creation

- Launches in November

Agents
- Personal matchmaking
- Launches in December



Increasing Verticalization:

Gender Targeted Emails

Update :'~~ ~~ofile
and watc 1 the ladies ¢ >-me to you.

We've added tons or greac new guestions to your
Match.com profile so you can show off even more of
your amazing

—— # Update your profile

: and find an even
places to go, oo more perfect match.

We noticed that you still have not updated your
¥ hat are you i

Stop sta

Take a mint
your profile

WO I T 2T S 21

match.com
Stop stalling!

Take a minute to enhance
your profile today.

match.com

TACr InterActiveCorp



Increasing Verticalization:

Segmented Advertising and

Registration Paths

EEEriEeFe

match.com click here

= Driving greater
differentiation in creative
execution in online ads

* Landing page echoes
online creative

= Site functionality is broad
enough to support many
brand promises...

TACr InterActiveCorp

' ps . r, '.' Vs
Lete (are td peddd
7 /

77 4
e _/ﬂ./;‘f,'.’g/./,"/« COeIeeCe

Sign up on Match.com for free.

Mo doubt about it, finding “the cne’ on Match cornis as easy as itis fun, You can search thraugh over 9 rillion
photos and profiles of amazing singles. Fill out your own profile and let athers search for you, You can even choose
to receive matches that will it your specic persenality traits and turn-ons o a tee. Ready to have the time of your
Fe searching for the love of your lifs? Sign up for Match.com below and get started!

Choose a username ]
Choose a password [ |
Confirm password ]
Email [ ]

Location
Country
[United States B
Zip £ Postal code

B4 Send me photos of my matches.

Plus uncover the secrets of effective dating with the
Iatest news and events for singles in your area.

[0 Send me special offers and partner promotions.
Receive exclusive deals and timely updates sent to
you by select Match,com partners

I am st [sast 18 years old and have read and agres to

Match.com's terms of use and privacy policy.




Increasing Verticalization:

Demographically Targeted

Content Paths

match.com

qHigkehal: Q Ej Se:ang t:sesoa a frien
Active within 24 hours g

Unlimited

lonestarrph MNew friends and maybe ...
=y L o : FREE hours
=-y&ar old man Life is to short not to live it HAPPY, T take .
Richardson, Tx, US full responsibility for my own happiness, for 45 days
Seeking ren, 25 to 41 and I'd like to make some friends who
add e i + share that philosophy. I can't make
% e to tavartes anyone happy but myself BUT I can BE h...

[ 2O

-
. e Enhanced Parental
Active within 2 weeks g ContraE
dfqwolf Insanity Runs Rampant... alie
22-year old man It's not exactly easy to des b e myself. I [ 7
Plano, T, US can be everythlng from sarcast\c to goofy,
Seeking ren, 21 to 28 I've never been one to conform to any More powerful

spam-blocking

add e i + ane school when it comes to personallty‘
% me:tailalenies I lowe cartoons (old anes though..

2/
0]

FREE e-mail
virus-scan

39 ways to

make him notice you

Click Here
for offer details

wiew as photo gallery page 1234 of 4 next =

TACr InterActiveCorp

Will ramp up '04 content
creation to include more
target demographic
groups

Relevance and
authenticity

Echoing huge diversity
of member base and
distribution partnerships



Differentiation -

Match.com is building a broad suite of features
and functionality to cement differentiation...

Match.com Yahoo!
Personals _

Basic Matching X X - Evolving towards a
Personality Matching X n}'f”tl_'prOdUCt
Physical Attraction Matching X 0 erlng
Video » « - Satisfying multiple
Voice « < value promises

_ , (marriage -> friends)
Profile Consulting X ) SOlIdIf in market
Friend searching X Ieaderghig
Keyword Searching X X . Early adoption Of key
nstant Messaging X X future technologies
Events & Speedmatching X P . .

_ _ - Possible price
Online Speedmatching X tiering/bundling
Quizzes and content X
Wireless Product X

TACr InterActiveCorp



International Development

“April 2002: Acquisition of
Soulmates Technology
provided core international
platform

= April 2003: Acquisition of
uDate solidified UK
leadership and scale

= Local sites offered in 28
countries, 18 languages
and 32 currencies

* International operations in
7 locations with total
headcount of 98

TACr InterActiveCorp
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International distribution
breadth mirrors U.S. success...

-yirgilio (@ starMenia’ NS (freeserve

ya.com UoL

! ( e -
ez © ZTISCALl @ katawes  ninemsn™’ BT@

m sterﬂ.de -+ -Online- A.AOL CO.UK

T . .-Online- Walkerplu

:Eﬁ

TACr InterActiveCorp


http://www.tiscali.it/
http://www.t-online.de/c/00/00/04/46.html
http://www.freeserve.co.uk/default.htm?linkfrom=Today&link=logo
http://www.starmedia.com/
http://www.kataweb.it/
http://www.stern.de/index.html?nv=logo
http://www.uol.com.br/novidade/release.htm
http://www.bild.t-online.de/
http://xtramsn.co.nz/
http://www.terra.com/

International brand bwlgmg-

will also be key...

-Direct domain has grown from 1% of our business to 13%

14%
12%
10%

8%

6%

4% /
2% /

0%

Q302 Q4 02 Q103 Q203 Q303

TACr InterActiveCorp



AsIn U.S., PR and on
are proving key...

= “ CNN
' = Aftonbladet
= Bild

svmes | El 33% de los hombres
S admlte haber sido lnﬁel

= Evening Standard

= Stern
= Elle

= Antenna3 (Spain)

= Glamour

* Metro

= BBC News
= CNBC

. ":‘.‘:(: s MRRI%I‘;INTEUPN .'Siﬁﬁ
Meetymu e arena o=t b (RO ;- Y \

match mﬁm’ S SlNGLES
naich oo . |
‘f
Q 0 ‘ﬁt ‘ et = Le Journal du Net

* El Mundo

= L’Espresso

* Financial Times

TACr InterActiveCorp



Match.com is positioned for
continued growth over the long
term....

A category yet to achieve its full potential
Unequaled organizational focus

Global organization creating a global brand
Balanced customer acquisition strategy

Depth = Key investments in core technology and
product

Breadth =» Multi-product offering satisfying multiple
brand promises

Increasingly differentiated from the pack
TACr InterActiveCorp



TACr Personals

Q&A

TACr InterActiveCorp
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