
IAC’s Local 
Connection 





Market Opportunity

2004 2008

U.S. National Advertising $ $163B $189B

Online Search $ $2B $4B

U.S. Local Advertising $ $96B $109B

Online Local Search Potential >$1B >$2B

Sources: Thomas Weisel, 10/03 
Jupiter Research 8/03



Pay-For-Performance 
Merchant Model



Customer Trend
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Positioned to Win

Key Product Attributes:
Informed Decision 
Making
Local Relevancy
Consumer Oriented 
Information



Evite: Strong Core Growth; 
Expanding Service Offering

Invitations

0

1,000,000

2,000,000

3,000,000

4,000,000

5,000,000

6,000,000

7,000,000

8,000,000

9,000,000

10,000,000

Ja
n-00

Apr-0
0

Ju
l-0

0
Oct-

00
Ja

n-01
Apr-0

1
Ju

l-0
1

Oct-
01

Ja
n-02

Apr-0
2

Ju
l-0

2
Oct-

02
Ja

n-03
Apr-0

3
Ju

l-0
3

Oct-
03



The Destination for Local 
Events, Activities, and People

Recommending events 
and activities based on 
user’s interests



IAC’s Brands
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