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Inflection #2: 1 raditional Media

(N1}
Entertin e nt

1997 1998

Link to searchable text of slide shown above

USAE<

The Shift Towards T ransactions

REVENUE THROUGH THE SCREEN
1995 2000 2005

Trawis act e

Feug Adverticing
Trama::tl.uns $5 Rillion $64 Billion = $200 Billion
" Total $47Billion $146 Billion  $316 Billion
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Inflection #3: Expedia; Exit Media
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Nearly Doubled our Bet on Expedia

Pre-VUE @ Post-VUE
200 rarn shares = $21 420 ron shares = $21
= $17 Billion = $9 Billion
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Inflection #4: Simplification
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Quadrupled our Bet on Expedia

Pre-VUE Post-VUE Today ™
800 mra shares x §21 420 rom shares = $21 700 men shares * §29
= $17 Billion = $9 Billion = $20 Billion

Other

Interactive
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Quintupled our Bet on | ravel

Pre-VUE o Post-VUE Today ™
200 mrn chares x $21 420 mrn chaves x $21 T00 o shares = $29
= $17 Billion = $9 Billion = $20 Billion

Other

Interactwe
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Scorecard
Pre-VUE Today

Shares OfS 800 million | Shares OfS 700 million
Stock Price $21.00 Stock Price $29.00
Market Cap $17 billion Market Cap $20 ballion
Net Cash & Equiv.  $(56) million Net Cash & Equiv. $3.9 billion
Revenue £4.6 billion Revenue $6.0 billion
Free Cash Flow $(39) million | Free CashFlow  $811 million
| EBITA (Opeming)  $848million, | | EBITA(Tot)  $751 million |
(CAGR'S9-01 1% | [CAGR0I-'03 9%
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Strategic Prionties

Drive Grow
Online Preeminent
Migration Brands

USA’s goal is to become the
world’s largest, maost profitable
and fastest growing interactive
Maximize commerce company ... by
Customer pursuing a multi-brand

Value strategy.

Expand
Internationally

Invest mn
World Class

Technologies
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Today: 8% of Interactive Commerce

Other
92%

‘ USA
8%

Total = §125 billion GTV (U.S. 2002 est.)
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Current Verticals

Books, Ivuae,

c Video g
omputers,

Electroracs Auctions

Other
Tickets
Fimancial
Chmfﬁmk Services’
Apparel ’ Real Estate
Hore

TV Electronic
Retalling

Travel
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Potential Verticals

Books, Ivuac, e
. Q g
Soamgisrt Video Luctions
Electromnics

Auctioms (USA's

Other potential)

Tickets /

Foa r
- \ Financial

Classifieds k Satvices | Paal
Lpparel Estate
Home
TV Electronic Travel
Retailing
In ~75% of Categones
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Today: #10 in Online Reach

COMBINED HOME / WORK UNIQUE VISITORS
111.3 1091 107.6 March 2003, in millions

AOL MSH Yahoo eBay  Google  ALbout/ Tema Cator  Amazon  USA

Frmedia Lycos  Nebwork Interactive
Dt fot Ll i fromd i cimSi ot Al Ao st ¢ ot kT it s i LA mavee g ! fomd i fon G o A s da S e,
Fripiiad o FOOE = R el it o § v Wi el 4 it e i d e omd Ak ER e T VO P e ir. Dot it £ ovpaliand o i o bty Mads ABRY'a Tiie )00 Pt ad sipaitt

Link to searchable text of slide shown above



How to Reach #4?

» Grow existing brands
» New brands

= New verticals

LLLE BT - YRy

= Add traffic
= Portal-like
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Scale & Infrastructure

Unique online users (U.S.)

Worldwide television households

34 million

175 million

Active customers 25 million
Customer database 90 million |
Inbound phone minutes 800 billion
Inbound phone calls 150 billion
Orders processed 110 million
Items shipped 45 million
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Financial Highlights

$ i miBios Pro forma agusted

2001 2002 2003B CAGE 1\
Gross Transactions £ 9,033 $ 12,903 N/A NiA

Revenue 3,766 4,657 6,008 26%
Gross Profit 1,341 1,834 2,617 40%
Operating Expenses 1,431 1,684 2,268 26%
Operating Income (90) 150 348

EBITA 193 448 751

(2) Not treluding cne-tone ftans of 8 Gmillion and §12 Imillion in 3000 ond 3002, respectively,
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Strong Balance Sheet

dinmilion o of December 31 2002 Fro formaforrecat o pondng ranation

Cach o TTSA Seirie: 1 VUE Ambibl Cach &
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Putting Our Cash to Work ...

= Conservative reserve ~ $1- $2 billion
= Organic growth

= [nteractive development
= Acquisitions

= Shrink capital structure
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Shareholder Value Creation

USA CAGR =67% USA CAGR = 25%

i Y 7 R

UsA NTERACTIVE
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Perspective vs. Tier | Interactive

£ in miliove

OPERATING METRICS

2002
Gross

Transaction 2003E 2003E Free 2003E Iet
Value Revenue CashFloew  EBITA Cash

¢Bay 14,868 2,050 508 646 1,538
Amazon 3,933 4,655 257 256 (990)
Yahoo N/A 1,320 327 303 774

{a) holwifas VUE sacurities.

Link to searchable text of slide shown above



Perspective vs. Tier | Interactive

TRADING METRICS
2003E
Adjusted Growth
Price EPS P/AEPS  02-03 PEG
Usa 8800 $075 37 6T% . 06x
¢Bay $94.00 $1.42 66x 65% 1.0x
Amazon $26.00 $0.33 T9x 94% 0.8x
Yahoo $26.00 $0.55 47x 53% 0.9x
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Diverse Growth Areas

TRAVEL

PERSONALS

LOCAL

New Vertical #1

New Vertical #2
TICKETING
ELECTRONIC RETAIL

.’ — o

Long Term

EBITA Goal

40% +
40% +
40% +
40% +
40% +
20% +
20% +
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Travel Services
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EBITA - fiue e

£ i miliove,

2001: 2002:
$129 million $281 million

e U OO it s of i st B
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#1 1n Online Travel csnus

& in i,
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USA

(Expedia &
Hotels. com)

USAE<

in Online Hotel Rooms

Travelocity  Priceline Hotvire
n el Mt kit Mvatavat T |
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Electronic Retailing
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EBITA _becwi Retailing

£ in miliove,
2001: 2002:
$10! million $151 million

USA%— ""—'_-‘ |
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2003B:
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EBITA . biecraic Retsiing

B i B,
HSN-T.5.
2001 20002 200GE:
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HSN — International & Other

2001 ; 2002: 2005B: \
$(96) million ST million §5 raillion \
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Gross Profit _usnus

2001 average:
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Product Mix_nusnus.

Gross

2001 2002 Profit
Home & Licensing 38% 31% 20-30%
Home Fashions 4% 7% 30-40%
Jewelry 25% 25% 40-50%
Health / Beauty 19% 23% 40-50%

Apparel / Accessories 14% 30-40%
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HSN.com Trajectory

+ in milice
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Information & Services
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EBITA - tesaios b Servias

£ im i,
2001: 2002: 2003B:
$(10) roallion loss $75 milbion $186 rallion
AL A
e e '
T e e

T Y CRRSESERSRESESERSE. (NENTIRSE TSN ERSIN, S_————————
) [ RSRRSRSREREESNSIIN - (RTSISSRSRPRNNSSPEE SRS
1 NSRS S NSRS NN SR

Link to searchable text of slide shown above

Ticketmaster: A Growth Company

i milionn
Financial Growth New Technologies
EBITA CAGR = 27% Ticket Fast
- ﬂ :
Revenue CAGR = 9% Box Office Solutions
Group Manager
soss o Account Manager

Teamn Exchange
Loyalty Manager
Ticket Alerts
Mail Marnagers
Targeted
Offers/Discounts/Bundles

2001 2002 20038 Dynamic Pricing

Yield Management
Ticket Exchange

|@EBITA = Revenue |
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Match: Category Leader

$inmifiow

Financial Growth Strong Brand
EBITA CAGR = 03% + 8MM users
i T - 30 Sites in 15 Languages

+ 360% subscriber growth
since 12/00

+ Significant marketing
investment

+ Introducing voice and video
technologies

2001 2002 20038
BEFRITA pRevenue
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Match Subscnber Growth

—— 1 |
382 %
400 %
217 A3 %
200 190 §
| llll +++++ il
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Local 1s a Huge Opportunity

@ Citysearch
Impression Based Pav for Performance
g 890 Billion+ | Py
e & Citysearch
% $100 Billion+| | |$1.4 Billion

“ @ hl Google ot
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Usred
Size of the Opportunity

80% of US
COUPONING = Households Use

$180 BILLION Coupons

.‘ 8% Use EFI

Today: Electronic Discount Program Whll:
* Distribution: 50,000 schools / cornundty groups = Add web distribution wia USA and portals
* Direct relationship with only 12% of members * Increase registrations, renewals, subscriptions
= $10B total annual merchant sales * Enable EPI to capture % of transaction
= Avg member redeems 25+ offers/year * ~$300 milion opportunity

= Awg merchant receives 2-3Kyear

[P S — 2 e At UD st Boaaa® mwmm--—ii
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EPI & Citysearch
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EPI & Expedia
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Why We've Grown

» Opportunism

» Conservatism

» Embrace change

= Focus on process

= Entrepreneurial spirit

» Excellent management

. S - J—

Link to searchable text of slide shown above



USAR <
[mportant

This B T G0 BT Frwande oo i ¢ M TR T it e msatdngof e Proat fecwrtis Ltign Feferm Reto £ 1955 Theds foorwadd-Too Ting o no m e
- inuEeny mloting ® TR andicipasd ol perfs masm, o joeipecy, neow dos b poe b, 1w baod i oas gl amd similas matew, albz
inumend pacekd by, folbwad by o fatinclels fe sl "l Mool ™ wrpacs,” st ipate,” e timae,” "miends, " "plae, " " projuce,” "aek,” oz eimily
sxpmiiion. Thea forvasl-bolny inmmee on maioarfly setma: sifleting fe Toiot julment of TEA': suxdes moome it and Sambe o wombez of ol and
mearhinti thateonl conn sctm ] manhe ® Ji et m B from e vapmend b the Srmed bolingihamery . Thevs frmasd-belngohbmend sn inbmato
ok, mearhimim: ool wemmpton tateonld bate amatrs]lsduwss efeton TER's bamesy, fosscul dorditenor menly of opumtets, Yonslould mrdowtund fut
e follwt mxcm:m’ fory ool affict TEA forom menlr and conll came fom meuly o doffs matoal fom fewo oxpmead o e fomastbelmgy
FhlEanE 1} o) fhat TR and i’ bmesies andbr TR and Howk com's bvmesrn: wall ot e mhg;mia. smmﬁﬂ.‘m {E:uqoct mhtd & fe
m‘nlmwﬁw: (3 ) mumral sdeze o MmEcrmms couditon genly of minchooadmon affctng TR marle® o1 2dwts; () fatm = gmlakgye
prltie wtor and condsbvn sty TR oparstingama; (3) compethon from ofhow; {0) ol mh gaton of o darbn” maze ot s tr o,
(Typeeductdamand and moolt o phae: (5) §e by © oot o0 pokhgy T Enaten and Seloek g of B o bin meceialy houmed snommmeraly muozabl
w5 te abdity © mans G gy of TR s and infstmctes; (10 ) e abiliy © W i azd okl openas i fmimmaley; (11)
obiuming wnd g ¢illkd we oo e, (11 ack of S {13) wax ox polifical ine mbiliy, Inaddsion mwibw el cowidkr e oo
e mmativn o shied moer meerpemed by mim e e TR Sing wilh S T8, feowitn anl Polang Commaion e " fIC" ), aohding i Al Eaporten
Fomm 10-E for the Soakyuar sndd 2007, Mrﬂiaﬁhh E3) Fhoww and the Mars ety Dicwoin and ¥inotiond, and iy Comat sy onRomm &FL
Oty wmleosm of mpmdiehbh Sows ake conll lae mewrml sdwne effow on TR faem manll, o mhswmeny. In of fhuiw i,
e rhintiy, aemmptets and feen, fe frwack boEnpoway dvewnd b pme s Bt Tenas comtbed sotw pluos mlw mhares on s
forwand-bonginnmens, sdichsimabondras of e o vand oz i 1o dol & elvmd o of e Do of i pomid mbam .
Tk & motumds n?'

ohimtionand dow ik ed, wmepra i oy iaed ©mal By avmila bl ame B oz ooy muFba o amy of e forsned ke king
itvemeed conmimed bl pome mlbas o mofe o i s e sk g afer e dow of e ped ke cx v miko e coommron of futm e s woom oo
o1 T e nd mal ol et onsewpes bl moule expmoed o1 mpled b thevw frand- ke kngpo i me s will ot b mabed.

I o il o s et e e i-dmgm w oy with Brpedis and Bowk, TER Ibractme and Frpedis will il o proxy and msommation ¢ b me IEpoes pac o and
T Indsra e and Hewk com will Gk amTafi o tio m S utFrod peo toy, inesckhous st e foondties and Exclangs Commiiiion. nass po azd vy To e
amn mgd w mad ol feee dosmend m poding fe poe peied oo wtion whnﬂ-&' hedoma andlabl, b s il i 0 b, Somcped T el Eom o, T o2
and ywoily boMen may o b s i gogy of fea doommendivdan s hi s bie) and + Ser dooome sy comtuindng mfo meatio sabout TN A Tn the, Expedi, I
and Howbcom, without clarg, ot the FEC wab v ot itp S mv. Foe cophi of TEA Inenothe's fing mey b obiamed by dmeoting o mqmet o TER
Imdezsdtie, 152 Wit I T Strmet How Voek Haw Worl 10019 At ndvs: Inowewor Balatiors, fus copie of dn's flinge b o d by matngs nqmeth
Expodis, Irc 13510 FF Faorgun Wy, w400, Bo v, Was bingnn 55005, Atursivn: Irowens Bubtiers, fuwcopid of Hotk com's Hling mer b obiumad by
Umctng s wqmet o Bowk com, S140 Waluet Bl Laze, foiie 203, Dallae, T 7323, Atenton: Tacitox Bakters .

Thiv prwsnndution mi o balmed ot fom fa TEA 2003 balptmbond on T b © 2005, The badpted dut & w0 o fFbengy § 2003 and & 2ot heing mpdand
ox goeffmed o of fa dat Bamof, Pre forma fmaesia] fnfommation fre ey e mitly Som Depodio s of Tonmar 1, 2001, and & pre forma for e sxelang of Hollao
ihame Ty Litaryy, fhe Visndi et s tion and te 1ok trmes e mer g a0 3 the bad sccmmd onJanmans 1, 2001 .

EETTH & dofired o dfed o opemtng icoms Pl ame rtiaton o £ {1 ) e orow hosmpeseation, (1) meorow b 45 toibetio n and mocls gy azd (5 ) ofer Boungibls (and
goodwill in 2900 ), (4 ) mo o oy s azd () HIF dvenpmnenscory . Alwed Hetloons pomaly caproms all iogoms ¢ fubomend i fat bave besn, oz will
bt d T, oetid owkoand ¥ defmed o ot eome ondibl o oememens hambo M pho: (1) sme rtsation of e mress b i telbotio n anld maore tiny wxepos, (1)
amerttation +f wetrowh compueiation sxpess, (3) amerteaton of el (and modwill & 2001} st of mland tor and miroriny it expens, () g
meeme of e Som TIA § 4% miemetm WVITE, mtljuw'ln'nxﬁ:n: and fox mmww.ﬁdjihd BPf v dafired o Adjwed Hotlnime dealed
T fully diboied shame onrnnding for bl wind FFE prorpodss Bz noomciiato e from mone G RE o matrnc, plae mike b s na i e e com.

el ENOE < Mo del Mot i

Link to searchable text of slide shown above

Engaging worldwide in the business of interactivity
via the Internet, the television and the telephone.
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Filed by USA Interactive
Pursuant to Rule 425 Under the Securities Act of 1933

Subject Company: Hotels.com
Commission File No.: 000-29575

[USA INTERACTIVE LOGO]
Prepared 4/30/03 - Read important disclaimer(s)
1
[USA INTERACTIVE LOGO]
History
[CHART]
Reflects transactions as of dates of announcement.
2
Inflection #1: Primitive Interactivity
[CHART]
Reflects transactions as of dates of announcement.
3
Inflection #2: Traditional Media
[CHART]
Reflects transactions as of dates of announcement.
4

The Shift Towards Transactions

Transactions: $
Total: $

REVENUE THROUGH THE SCREEN

199

(93]

[CHART]

N

00

(]

[CHART]

N

00

93]

[CHART]

5Billion $
47 Billion $

64 Billion $

200 Billion
146 Billion $

316 Billion

Revenues “through the screen” represent consumer related interactive transactions through television and the personal computer compiled as of 1/29/02.
Includes financial services and online classifieds Compiled estimates per MSDW, Jupiter, Shop.org, McCann Erickson, Zenith Media, Paul Kagan,

Prudential, Furman Selz, PaineWebber, SSB, and Forrester.



Inflection #3: Expedia; Exit Media
[CHART]

Reflects transactions as of dates of announcement.

Nearly Doubled our Bet on Expedia

Pre-VUE(a)

800 mm shares x $21
= $17 Billion

[CHART]

Post-VUE(a)

420 mm shares x $21
= $9 Billion

[CHART]

(a) Based on average closing price of 2-month trading period prior to Vivendi transaction announcement date of 12/17/01.

Value split between interactive and media for 2000 based on operating EBITDA contribution from interactive vs. media assets. All share counts and prices
are approximated.

7
Inflection #4: Simplification
[CHART]
Reflects transactions as of dates of announcement.
8
Quadrupled our Bet on Expedia
Pre-VUE(a)
800 mm shares x $21
= $17 Billion
[CHART]

Post-VUE(a)
420 mm shares x $21
= $9 Billion

[CHART]
Today(b)
700 mm shares x $29
= $20 Billion

[CHART]

(a) Based on average closing price of 2-month trading period prior to Vivendi transaction announcement date of 12/17/01.
(b) Pro Forma for pending Expedia and Hotels.com mergers.

Value split between interactive and media for 2000 based on operating EBITDA contribution from interactive vs. media assets. All share counts and prices
are approximated.




Quintupled our Bet on Travel

(a) Based on average closing price of 2-month trading period prior to Vivendi transaction announcement date of 12/17/01.

Pre-VUE(a)
800 mm shares x $21
= $17 Billion

[CHART]
Post-VUE(a)
420 mm shares x $21
= $9 Billion
[CHART]
Today(b)
700 mm shares x $29
= $20 Billion

[CHART]

(b) Pro Forma for pending Expedia and Hotels.com mergers.

Value split between interactive and media for 2000 based on operating EBITDA contribution from interactive vs. media assets. All share counts and prices

are approximated.
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Scorecard
Pre-VUE
2000:
Shares O/S 800million
Stock Price $ 21.00
Market Cap $ 17billion
Net Cash & Equiv. $ (56)million
Revenue $ 4.6billion
Free Cash Flow $ (39)million
EBITA (Operating) $ 848million
CAGR 99 -’01 14%
Today
2003B:
Shares O/S 700million
Stock Price $ 29.00
Market Cap $ 20billion
Net Cash & Equiv. $ 3.9billion
Revenue $ 6.0billion
Free Cash Flow $ 811million
EBITA (Total) $ 751million
CAGR ’01-"03 97%
Note: 2000 results actual.

11
Strategic Priorities
[CHART]
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Today: 8% of Interactive Commerce



[CHART]
Total = $125 billion GTV (U.S. 2002 est.)

Source: Forrester, CSFB and other Wall Street analyst estimates. Interactive commerce is defined as gross transactions through the TV and PC. Gross
transactions for financial services is defined as revenue.
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Current Verticals
[CHART]
In ~ 50% of Categories
Source: Forrester, CSFB and other Wall Street analyst estimates.

14

Potential Verticals
[CHART]
In ~ 75% of Categories
Source: Forrester, CSFB and other Wall Street analyst estimates.
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Today: #10 in Online Reach

COMBINED HOME / WORK UNIQUE VISITORS
March 2003, in millions

[CHART]
Data for USA is from a comScore Media Metrix unranked custom entity report defined by USA, representing combined home / work unduplicated reach for

all of USA’s subsidiaries, and is compared to the comScore Media Metrix Top 100 Properties list. Data for other companies is per comScore Media Metrix’s
Top 100 Properties report.
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How to Reach #4?
¢ Grow existing brands
*  New brands
*  New verticals
¢ Add traffic

¢ Portal-like

*  Communities

[CHART]

Data for USA is from a comScore Media Metrix unranked custom entity report defined by USA, representing combined home/work unduplicated reach for all
of USA's subsidiaries, and is compared to the comScore Media Metrix Top 100 Properties list. Data for other companies is per comScore Media Metrix's Top
100 Properties report.
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Scale & Infrastructure
Unique online users (U.S.) 34million
Worldwide television households 175million
Active customers 25million

Customer database 90million



Inbound phone minutes
Inbound phone calls
Orders processed
Items shipped

800billion

150billion

110million
45million

Active customers assumes 25% duplication across USA brands

18
Financial Highlights
$ in millions. Pro forma adjusted.
2001 2002 2003B CAGR

Gross Transactions $ 9,033 $ 12,903 N/A N/A
Revenue 3,766 4,657 6,008 26%
Gross Profit 1,341 1,834 2,617 40%
Operating Expenses (a) 1,431 1,684 2,268 26%
Operating Income (90) 150 348 NM
EBITA 193 448 751 97%
Adjusted EPS $ 024 % 045 $ 0.75 77%
(a) Not including one-time items of $26 million and $121 million in 2001 and 2002, respectively.

Source: USA 2003 budget released on 2/6/03.

19

Strong Balance Sheet

$ in millions, as of December 31, 2002. Pro forma for recent and pending transactions.

[CHART]

As adjusted as of 12/31/02. Pro forma for EPI transaction, Liberty pre-emptive and Hotels.com share buy backs. Excludes cash due to clients at Ticketmaster.

20
Putting Our Cash to Work next 12-18 months
*  Conservative reserve ~ $1- $2 billion
*  Organic growth
* Interactive development
*  Acquisitions
*  Shrink capital structure
21
Shareholder Value Creation
[CHART]
22
Perspective vs. Tier 1 Interactive
$ in millions
OPERATING METRICS
2002
Gross
Transaction 2003E 2003E Free 2003E Net
Value Revenue Cash Flow EBITA Cash
USA # $ 12,903 #1 $ 6,008 #1 $ 811 #1$% 751 #1$% 3,944(a)
eBay 14,868 2,050 508 646 1,538
Amazon 3,933 4,655 257 256 (990)
Yahoo N/A 1,320 327 303 774



(a) Includes VUE securities.

USA data per USA 2003 budget released on 2/6/03. eBay per Morgan Stanley research dated 4/23/03. Amazon per JP Morgan research dated 4/9/03. Yahoo
per Thomas Weisel research dated 4/10/03.
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Perspective vs. Tier 1 Interactive
TRADING METRICS
2003E
Adjusted Growth
Price EPS P/AEPS 02-03 PEG

USA $ 28.00 $ 0.75 37x 67% 0.6x
eBay $ 94.00 $ 1.42 66x 65% 1.0x
Amazon $ 26.00 $ 0.33 79x 94% 0.8x
Yahoo $ 26.00 $ 0.55 47x 53% 0.9x

USA data per USA 2003 budget released on 2/6/03. eBay per Morgan Stanley research dated 4/23/03. Amazon per JP Morgan research dated 4/9/03. Yahoo
per Thomas Weisel research dated 4/10/03. Adjusted EPS for Yahoo represents After-Tax Cash Flow.
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Diverse Growth Areas
Long Term
EBITA Goal
TRAVEL 40%+
PERSONALS 40%+
LOCAL 40%+ High Growth
New Vertical #1 40%+
New Vertical #2 40%+
TICKETING 20%+
Good Growth
ELECTRONIC RETAIL 20%+
25
Travel Services
[PICTURE]
26
EBITA — Travel Services
$ in millions.
[CHART]

Source: USA 2003 budget released on February 6, 2003 and other SEC filings. Shaded areas represent Interval, which closed on 9/24/02.
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#1 in Online Travel - Gross Bookings U.S.
$ in millions.

[CHART]

Source: Company reports, Expedia estimates.
ROOM figure is gross sales as ROOM does not report gross bookings.



28

#1 in Online Hotel Rooms

[CHART]

Sources: Smith Travel Research, Travelclick and Thomas Weisel Partners LLC estimates.
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Electronic Retailing

[PICTURE]

30

EBITA - Electronic Retailing
$ in millions.

[CHART]

Source: USA 2003 budget released on February 6, 2003 and other SEC filings.
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EBITA - Electronic Retailing
$ in millions.

HSN -U.S.
[CHART]
HSN - International & Other

[CHART]

Source: USA 2003 budget released on February 6, 2003 and other SEC filings.
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Gross Profit — HSN U.S.

[CHART]

33

Source: USA SEC filings.

Product Mix — HSN U.S.

Home & Licensing
Home Fashions
Jewelry

Health / Beauty
Apparel / Accessories

Gross
2001 2002 Profit
38% 31% 20-30%
4% 7% 30-40%
25% 25% 40-50%
19% 23% 40-50%
14% 14% 30-40%

34

Source: USA SEC filings and HSN estimates.




HSN.com Trajectory

$ in millions
[CHART]
Sources: USA estimates.
35
Information & Services
[PICTURE]
36
EBITA — Information & Services
$ in millions.
[CHART]

Source: USA 2003 budget released on 2/6/03. Shaded area represents EPI, which closed on 3/25/03.
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Ticketmaster: A Growth Company
$ in millions

Financial Growth

EBITA CAGR =27%
Revenue CAGR = 9%

[CHART]
New Technologies

Ticket Fast
Box Office Solutions
Group Manager
Account Manager
Team Exchange
Loyalty Manager
Ticket Alerts
Mail Managers
Targeted
Offers/Discounts/Bundles
Dynamic Pricing
Yield Management
Ticket Exchange

Source: USA filings.
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Match: Category Leader

$ in millions
Financial Growth
EBITA CAGR =93%
Revenue CAGR = 59%
[CHART]
Strong Brand
*  8MM users

¢ 30 Sites in 15 Languages



*  360% subscriber growth since 12/00
*  Significant marketing investment
¢ Introducing voice and video technologies

Source: USA filings.

39
Match Subscriber Growth
in thousands
[CHART]
Source: USA SEC filings.
40

Local is a Huge Opportunity
[CITYSEARCH LOGO]

[VERIZON LOGO]

[GOOGLE LOGO]

Impression Based

Local $90 Billion+

National $100 Billion+

[ABCLOGO] [LOGO]

Pay for Performance

Local 227272727777

[CITYSEARCH LOGO]

National $1.4 Billion

[CHICAGO TRIBUNE LOGO]

[OVERTURE LOGO]

Source: Salomon Smith Barney 2002, “The Internet Search Market” and Kelsey Group Custom Research.
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Size of the Opportunity
[ENTERTAINMENT LOGO]

COUPONING $180 BILLION = 80% of US Households Use Coupons

¢ Distribution: 50,000 schools / community groups
*  Direct relationship with only 12% of members
*  $10B total annual merchant sales

*  Avg. member redeems 25+ offers/year

*  Avg. merchant receives 2-3K/year

¢ Add web distribution via USA and portals
¢ Increase registrations, renewals, subscriptions
*  Enable EPI to capture % of transaction

* ~$300 million opportunity

[CHART]

Today:

Electronic Discount Program Will:

Pie chart depicts US households. Source: NCH NuWorld Marketing and AVISO Inc.; Ticketmaster internal estimates.

42



EPI & Citysearch

[PICTURE]
43
EPI & Expedia
[PICTURE]
44
Why we’ve Grown
*  Opportunism
*  Conservatism
*  Embrace change
*  Focus on process
*  Entrepreneurial spirit
*  Excellent management
45

Important

This presentation contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking
statements include statements relating to USA’s anticipated financial performance, business prospects, new developments, new merchandising strategies and
similar matters, and/or statements preceded by, followed by or that include the words “believes,” “could,” “expects,” “anticipates,” “estimates,” “intends,”
“plans,” “projects,” “seeks,” or similar expressions. These forward-looking statements are necessarily estimates reflecting the best judgment of USA’s senior
management and involve a number of risks and uncertainties that could cause actual results to differ materially from those suggested by the forward-looking
statements. These forward-looking statements are subject to risks, uncertainties and assumptions that could have a material adverse effect on USA’s business,
financial condition or results of operations. You should understand that the following important factors could affect USA’s future results and could cause
those results to differ materially from those expressed in the forward-looking statements: (1) the risk that USA’s and Expedia’ businesses and/or USA’s and
Hotels.com’s businesses will not be integrated successfully; (2) costs related to the proposed transactions; (3) material adverse changes in economic
conditions generally or in such conditions affecting USA’s markets or industries; (4) future regulatory and legislative actions and conditions affecting USA’s
operating areas; (5) competition from others; (6) successful integration of our divisions’ management structures; (7) product demand and market acceptance;
(8) the ability to protect proprietary information and technology or to obtain necessary licenses on commercially reasonable terms; (9) the ability to maintain
the integrity of USA’s systems and infrastructure; (10) the ability to expand into and successfully operate in foreign markets; (11) obtaining and retaining
skilled workers and key executives, (12) acts of terrorism; and (13) war or political instability. In addition, investors should consider the other information
contained in or incorporated by reference into USA’s filings with the U.S. Securities and Exchange Commission (the “SEC”), including its Annual Report on
Form 10-K for the fiscal year ended 2002, especially in the Risk Factors and the Management’s Discussion and Analysis sections, and its Current Reports on
Form 8-K. Other unknown or unpredictable factors also could have material adverse effects on USA’s future results, performance or achievements. In light
of these risks, uncertainties, assumptions and factors, the forward-looking events discussed in this press release may not occur. You are cautioned not to place
undue reliance on these forward-looking statements, which speak only as of the date stated, or if no date is stated, as of the date of this press release.

3«

3«

USA is not under any obligation and does not intend, except as specifically stated, to make publicly available any update or other revisions to any of the
forward-looking statements contained in this press release to reflect circumstances existing after the date of this press release or to reflect the occurrence of
future events even if experience or future events make it clear that any expected results expressed or implied by those forward-looking statements will not be
realized.

In connection with the proposed merger transactions with Expedia and Hotels, USA Interactive and Expedia will file a proxy and information
statement/prospectus and USA Interactive and Hotels.com will file an Information Statement/Prospectus, in each case with the Securities and Exchange
Commission. Investors and security holders are urged to read carefully these documents regarding the proposed transactions when they become available,
because they will contain important information. Investors and security holders may obtain a free copy of these documents(when eachis available) and other
documents containing information about USA Interactive, Expedia, Inc. and Hotels.com, without charge, at the SEC’s web site at http://www.sec.gov. Free
copies of USA Interactive’s filings may be obtained by directing a request to USA Interactive, 152 West 57th Street, New York, New York, 10019, Attention:
Investor Relations, free copies of Expedia’s filings may be obtained by directing a request to Expedia, Inc. 13810 SE Eastgate Way, Suite 400, Bellevue,
Washington 98005, Attention: Investor Relations, and free copies of Hotels.com’s filings may be obtained by directing a request to Hotels.com, 8140 Walnut
Hill Lane, Suite 203, Dallas, TX 75231, Attention: Investor Relations.

This presentation refers to budgeted data from the USA 2003 budget released on February 6, 2003. The budgeted data is as of February 6, 2003 and is not
being updated or confirmed as of the date hereof. Pro forma financial information includes the results from Expedia as of January 1, 2001, and is pro forma
for the exchange of Holdco shares by Liberty, the Vivendi transaction and the Ticketmaster merger as if they had occurred on January 1, 2001.

EBITA is defined as defined as operating income plus amortization of (1) non-cash compensation, (2) non-cash distribution and marketing and (3) other
intangibles (and goodwill in 2001), (4) non-recurring items and (5) HSN disengagement costs. Adjusted Net Income generally captures all income statement
items that have been, or will ultimately be, settled in cash and is defined as net income available to common shareholders plus: (1) amortization of non-cash



distribution and marketing expense, (2) amortization of non-cash compensation expense, (3) amortization of intangibles (and goodwill in 2001), net of related
tax and minority interest expense, (4) equity income or loss from USA’s 5.44% interest in VUE, and (5) non-recurring items and / or restructuring charges.
Adjusted EPS is defined as Adjusted Net Income divided by fully diluted shares outstanding for Adjusted EPS purposes For reconciliations from non-GAAP
to GAAP metrics, please refer to www.usainteractive.com.
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[USA INTERACTIVE LOGO]

Engaging worldwide in the business of interactivity
via the Internet, the television and the telephone.
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